Sanphi: France
gains taste of
Brazil

By Adriana Michaed

CRGANEC & WELLNESE NEWS. SUMMER 2002

Counfry

Spotiight

Profile uﬁuﬂu%tmlm
Organic producers
2RV axport focused

rg[’?‘lg Cerification

e mosreos
PREET VERIFIED B

Overview
sanphi infroduces
Brazilian organics
to France

Sanphi International, a:sourc-

ing, trading and consaliing
agrncy esahlished in Brazl two
VEArs. dgo, will ‘b Intr-ndu’nng
ol organic certified
Braxilizn brands o Branoe this
Fall, Afer two decades of rich
cxperience acquired  dealing
with the internations] madket
in Latin America, French na-
tional Philippe Lederc decided
o relocate to Brazil owo pears
gD to sark this pew venture
sourcing Brarilian foads and in-
gredienss to sty the prowing
demznd for organics in-France.

Sanphi will infroduce
top Brazilion brands
such as Naofive Focenda
e Caszg, Campo Verde
and Indiana fo French
rafaill chains Mafuralia
(30 stores in Paris
alona), Natureo
(3 hyper ouflets) and
BIOCOCOP (320 storas)

T have worked in many pares
of the woeld and mainky in the
banking and wine induseries”,
says Philippe: "1 like Brazil wery
much znd with the growing in-
terest in anpanic food and wich
the supply not keeping u.pwhh
the demand in France, it was a
good mament 1o szart Sanphi®.

Leclere has been sourcing the
best products available for ex-
parting and 15 pleased with the

=

Phlppa Lacicsn, Sanphi ki,

results s Farm “We hawe excli-
sive distribution rights for Ma-
tive, the largest producer of or-
ganic sugar in the word, a firm
with 25% market share ar the
msoment”,
organic ploneer that has been
able w fod to develop the
highly comperitive sagar indus-

Native s a Braziltsn

Ly

rirlphf. will introduce Mative
e BEQCOOP, the larges orpan-
ic tetail chaim in France with
120 smores, 1o Marnralis with 30
stores in the Pars area and to
Naturen, a new conoept in -
gamic rewailing, curremtly with
three very larpe outlers with
over 3,500 sqm, modelled after
Whaole Foods: “Even though
Brazl tnjun a ]a.rgc domesisc
marker for many sectors- and
does not drpzn.d.m expores lifee
other countriew in the region, [
can ‘see ofganic EntTeprEnenrs
tuking the expom activity seri-
oudy, they zreeaper m develop
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i g_n-m:] Frﬂdu.n.—l. for the interna-
tionz] mmarker”, says Leclere,
Mative has diversified its offer
adding other foods such as cof-
foe and Sanphi will introduce

those lines to Frunce 2= well. At
first it was difficult for the buy-

ers o understznd ‘-'lI'I}' MNagive
would not sell under private la-
bels, but Lecherc says now they
agree itisa Ereas conoept b 2d-
bow consumers to ger the direct
comoction from ihe farm oo
the shelf lo complement the
Native line and offer Fremch
buyers a complete variety of the
tastes and fawours from Brazil,
Sapphy  will alse Introduace
heart of ]:uJ::l:l from Fazenda c
':as;,. instant coffer under ity
own brand Biograal, Havoured

orgaric mate from Campo

Verde and baby food mmported
from Arpentina. “We are con-
centrating efforts in Brazil with
a few companies io serve those
three mmin chains for now, bt
expect to add other retail chains
and other suppliers in the near
farure”. Leclere and his partner
Stephane Savigny will be pres-
ent af NATEXPO, to meet their
clienss at other interesting
items the French orgznic erade
tray sugpest for them o export
feom  Brazil and the Latin
Armerican :'-l:g_i.un- B



